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SECTION 1 - CORPORATE M SSI ON STATEMENT

The vision is to becone the | eading Internet Sol ution Provider on the World Wde Wb by narrying high tech product s
and services wth high touch indvidua s cresting a net lifestyle for the nasses.

SECTION 2 - | NTRODUCTI ON

21 Policies and Gonpensation P an Incorporated into | ndependent DO stributor Agreenent

These Rdlicies and Rrocedures, in their present formand as anended at the sol e discretion of Net Lifestyles,
Irc (hereaf ter "Nt Lifestyles" or the "Gnpany"), are incorporated into, and forman integra
pat o, the Mt Lifestyles I ndependent D stributor Agreenent. Throughout these Policies, when the
term"Ageenent” is used, it cdlectivey refers to the Nt Lifestyles I ndependent Distributor
Application and Agreenent, these Policies and Procedures, the Net Lifestyl es Mrketing and
Onpensation Aan, and the Net Lifestyles Business Btity Aicaion (if gicadde). These
docunent s are incorporated by reference into the Nt Lifestyles Independent Distributor Agreenert (al in
their curent formand as anended by Nt Lifestyles). It is the responsibility of each Independent Dstributor (here

dter "Dstribua") toread uxderst and, adhere to, and ensure that he or she is anare of and operating under
the nost current version of these Rolicies and Procedures. WWen sponsoring a new Dstributor,
itistheressiblity o the sponsoring Dstributor to provide the nest current version of these
Rolicies and Procedures and the Net Lifestyles Mrketing and Gnpensation Aan to the
applicat prior to his or her execution of the | ndependent Dstribuar Agreenent .

22 Purpose of Policies

Nt Lifestylesis adirect saes conpany that narket s tel econmuni cation and Internet-rel ated product s and
Servi ces through I ndependent Distributors. It is inport ant to underst and that your success and the success of
your fdlow Dstributors is dependent upon the integrity of the nen and wonen who nar ket
our product s and servi ces.

Todealy dfire the rd aioship tha eists betveen Distributors and Nt Lifestyles, ad to expicitly
st ast andard for accept abl e business conduct, Net Lifestyles has est adished the Agreenent.

Nt Lifestyles Dstributors are required to conply wth adl o the Terns and QGnditions set forthin the
Agreenent which Net Lifestyles nay anend at its sde dscretion fromtine toting as wel as dl federd,
$ate provincid, territoria, and locad lavws governing their Net Lifestyl es business and their conduct. Because
you nay be unfamliar wth nany of these st adards of practice it is very inport ant that you read and abi de
by the Agreenent. Hease reviewthe infornation in these Policies and Procedures carefully. It eqans ad
governs the rel ati onshi p between you, as an i ndependent contractor and the Gnpany. If you have any ques-
tions regarding any pdicy or rue, donat hesit ate to seek an answer fromanyone in your upline or Net
Lifestyles.

23 Changes to the Agreenent
Because federd, state provincid, teritoid adlocad las, as vell as the business enviroment, periodcaly
change, Net Lifestyles reserves the right to anend the Agreenent and itspicesinits sde and absd ute dis-
cretion. By signing the Independent Distributor Agreenent, a Dstributor agrees to abide by all anendnent s
o nodfications that Net Lifestyles dect s to nake. Anendnent s shdl be e fective yon natice to dl
Dstribuas that the Agreenent has been nodified. Notification of anendnent s shall be pudished in o fidd
Nt Lifestyles naterids. The Conpany shall provide or nake available to al Dstributors a conpl ete copy of
the anended provisions by one or nore of the followng nethods: (1) posting on the Gonpay's of ficid veb
site; (2 dectronicmail (enail); (3 fax-on-denand, (4) voice nail systembroadcast; (5 indusionin
Company periodicds; (6) inclusionin product orders or bonus checks; o (7) specid nailings. The continua-
tionof aDstribuo’s Net Lifestyles business ar a Distributar’s accept ance of bonuses or conmissi ons consti -
tutes accept ance of any and all anendnent s

24 Del ays
Nt Lifestyles shall nat be resposible far ddays or failures in perfornance of its obligati ons when perform
ance is nade conmercial ly inpracticabl e due to circunst ances beyond it's reasondd e contra. This incl udes,
wthot limt aion strikes, labor df fiadties ridt, var, fire deth cutalnet of a paty s souce of suy, @
gover nnent decrees or orders.

25 Policies and Provisions Severabl e
If ay provision of the Agreenent, inits current formor as nay be anended, is found to be invalid, or unen-
forceable for any reason, only the invalid portion(s) of the provision shall be severed and the renaining terns
and provisions shall remaininful force ad ef fect and shall be construed as if such invaid, o unenforcead e
provision never conprised a pat o the Agreenent.
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Wai ver

The Conpany never gives upits rigt toinsist on conpliance wth the Agreenent and wth the applicabl e

| aws governing the conduct of a business. No failure of Net Lifestyles to exercise any right or power under
the Agreenent or to insist upon strict conpliance by a Dstributor wth any odigation or provision of the
Agreenent, and no customor practice of the parties a variance wth the terns of the Agreenent, shall con-
stitute avaver of Nt Lifestyles’ right to denand exact conpliance wth the Agreenent. Wi ver by Nt
Lifestyles can be ef fected only in witing by an aithorized of ficer of the Gnpany. Nt Lifestyles’ vaiver of
any particdar breach by a Dstributor sl nat af fect o inpair Nt Lifestyles rigts wth respect to any subse-
quert breech, nor shall it af fect inawy vay therigts o ddigetions of ay other Dstributor. Nor skl ay
delay or omission by Net Lifestyles to exercise any right arising froma breach af fect o inpar Nt Lifestyles
rigts as to that or any subsequent breach.

The existence of any claimor cause of action of a Dstributor against Net Lifestyles shall not constitute a
defense to Net Lifestyles’ enforcenant of any termor provision of the Agreenent.

SECTI ON 3 - BECOM NG AN | NDEPENDENT DI STRI BUTOR

31

32

33

Requi rement s to Becong an | ndependent D stributor
To becone a Net Lifestyles Independent Distributor, each applicant nust:

Bd theage of njaityinhs o he state of residence

Rside inthe Uiited States or US Taritaies,

Hwve avaid Scid Scurity or Federal Tax | D nunfoer;

Rurchase an Net Lifestyles Starter Kt (nat agplicable in North Dkat 9;

Sibmt a properly conpl eted (originas only - no copies) and signed | ndependent
Dstribua Application and Agreenent to Net Lifestyles; and

» Have five (5 Gstoners in his o her narketing organi zation.

The conpany reserves theright torgect ay godicaios for anewDstribuor o
gpicaios for renava .

New DO stributor Registration by Tel ephone or Fax

A Sponsor o the potential newDstributor nay cal the Net Lifestyles hone of fice during regul ar busi ness
hours to receive a tenporary Distributor Identification Nonber ("ON') and tenporary authorization for a new
Dstribua . (Se the frot o the Independent Distributor Application and Agreenent for phone nunibers and
appropriate business hours.) The caller nust be able to provide a | necessary | ndependent Distributor
Agreenent infornation over the telephone or fax. AnewDstributor Starter Kt nay be ordered a this tine
wingavdidcredt cad A Stater Kt wll be provided to the newDstributor.

The newDistributor’s ONand authorization wil be valid for 30 days, pending receipt of the conpl eted and
signed origina Independent Dstributor Application and Agreenent by Net Lifestyles. Gnce the origina

I ndependent D stributor Application and Agreenent is received at the Net Lifestyles Hoine G fice the new
I ndependent D stributor Agreenent wll be extended to one full year fromthe date on which the ONwas

i ssued.

If the newlndependent Dstributor Application and Agreenent is not received wthin the tenporary 30-day
tine period, the tenporary authorization shall expire, the DNwl| be cancel ed, and the | ndependent
Dstribuar Application and Agreenent wil be autonatically terninated.

Dstributor Benefits

Qce an Independent Distributor Application and Agreenent has been accepted by Net Lifestyles, the bene-
fts of the Mrketing and Gnpensation Aan and the Independent D stributor Agreenent are available to the
new Dstributor. These benefitsindudke therigt ta

e Rtal Nt Lifestyles product s or resdl services, ad profit fromthese sd es;

* Rurchase Nt Lifestyles product s & the Dstribua price

* Rxtidpate inthe Net Lifestyles Mrketing and Gonpensation Han (recei ve bonuses and
commissios, if dighe);

e Sponsor other individuas Dstributors into the Net Lifestyl es business, devel op Qustoners,
and thereby build a narketing organi zati on and progress through the Net Lifestyl es
M keting and Gonpensation Han, Receive periodic Net Lifestyles literature and other Net
Li festyl es conmuni cati ons;
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e Rxtidpate in Net Lifestyl es-sponsored support, service, training, notivationd and
recogni ti on functions, upon paynent of appropriate charges, if applicad e, and

e Rxtidpate in pronationa and incentive contest s and prograns sponsored by Net Lifestyles
faits Dstribuas.

Renewal of Your Net Lifestyl es Busi ness

The termaf the Independent Dstributor Agreenent is one year fromthe date of its accept ance by Net
Lifestyles. Dstributors nust renewtheir Independent Distributor Agreenent each year by paying an annua
reneval fee of $180.00 on or before the amniversary date of their Independent Dstributor Agreenent. If the
reneval feeis not paidwthin 30 days o te the

expiraion of the curent termaof the Independent Dstributor Agreenent, the Independent Distributor
Agreenart Wil be canceled Dstributors nay elect to utilize the Automati ¢ Renewal Program ("ARP'). Uhder
the ARP, the renevd fee nay be:

(@) deducted fromthe Dstributor’s bonus check for the anniversary nonth of the I ndependent Distributor
Agreenent; or

(b) charged to the Dstributor’s credit card or checki ng accourt .

SECTI ON 4 - OPERATING A NET LI FESTYLES BUSI NESS

41

42
421

Adherence to the Net Lifestyles Marketing and Gonpensati on P an

Dstributors nust adhere to the terns of the Net Lifestyles Mrketing and Ginpensation Ran as set forthin
dfidd Mt Lifestyles litaaue Dstribuas sl nat o fer the Net Lifestyles gpportunity through, or in conhi -
nation wth, any ather system program o nethod of narketing other than that specificaly set forth in of figd
Net Lifestyles literature. Dstributors shal nat require or encourage other current o prospective Gistoners o
Dstriluors to patidpate in Net Lifestyles in any nanner that varies fromthe progyamas set forth in of figd
Net Lifestyles literature. Dstributors shal nat require o encourage other current o prospective Gistoners o
Dstributors to execute any agreenent or contract other than of ficia Nt Lifestyles ageenent s and contract s
inorder to becone an Net Lifestyles Dstributor. Smlaly, Dstributors shall not require or encourage ot her
current or prospective Qustoners or Dstributors to nake any purchase from or paynent to, any individud or
ahe etity topatidpate in the Net Lifestyles Mrketing and Gonpensati on Han other than those purchases
a paynents identified as recoomended or required in of fidd Mt Lifestyles litaaue

Adverti sing

In General

Al Dstributors shall safeguard and pronote the good reput ation of Net Lifestyles adits product s The nar -
keting and pronotion of Nt Lifestyles, the Net Lifestyles opportunity, the Mirketing and Gonpensati on A an,
and Net Lifestyles product s shall be consistent wth the pibdic interest, and nust avad a | d scourteaus,
deceptive, misleading, unethica or inmoral conduct or practi ces.

To pronote both the product s and services, and the trenendous opportunity Net Lifestyles of fers, Dstribuas
nust use the sales aids and support naterials produced by Net Lifestyles. The rationd e behind this require-
nent issinple Nt Lifestyles has carefuly designed its product s, product |abel's, Mrketing and
Qnpensation Aan, and pronotional naterias to ensure that each aspect of Net Lifestyles is fair, trubHd,
subst antiated, and conplies wth the vast and conplex legal requirenents of federd and st ae provincia
lave. If Net Lifestyles Dstributors were allowed to devel op their own sal es aids and pronational naterial s
(wnich includes Internet advertising), notwthst andng their integrity ad good intentions, the likeihood that
they vou d unintertionally vid ate any nunber of statutes or reguations af fecting an Net Lifestyles husiness is
anost certdn These vid ations, athough they nay be relatively fewin nunber, woul d jeopard ze the Net
Lifestyles ggoortunity for dl Dstributors. Accordingly, Dstributors nust suomit al witten saes aids, prono-
tiond materias, advertisenents, and ather literature (includng proposed Internet advertising) to the Bhics
and Gonpl i ance Departnent for approval. Whless the Dstributor rece ves specific witten approva to use the
naterial, the request shall be deened denied.

Except as provided in this section, Dstributors nay not use or transmit unsdicited faxes, nass e-nail distri-
buion, usdicited enail, o "spanmng' relaive to the operation of their Net Lifestyl es businesses. The
terns "unsolicited faxes" and "unsdicited e-nail" nean the transmssion via tel ephone facsinile or e ectronic
nail, respectivdy, of any nateriad o infornation advertising or pronating Nt Lifestyles, its product sits com
pensation plan or any other aspect of the conpany which is transmtted to any person, except that these
terns donat include afax or enail: (@ to ay person wth thet person's prior express invit aion or perms-
sion; or (b) to any person wth wiomthe Dstributor has an est abl i shed busi ness or persona rel ationship.
The term"est adl i shed business or persona relationship' neans a prior or existing relationship forned by a

vaut ary t\/\oNEy conmuni cat 1 on between a D) stributor
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and a person, onthe basis of: (@ aninquiry, application, purchase or transaction by the person regard ng
product s d fered by such Distributor; o (b) a persond o famlia reationship, vhich reationship has nat been
previously termnated by e ther paty.

If aDstribuor desires to uilize an Internet web page to pronote his or her business, he or she nay do so
through the conpay s o fidd vebsite wsingoficid Nt Lifestyles tenpl ates.

Tradenarks and Copyrights

Nt Lifestyles wil nat dlowvthe use o its trade nanes, tradenarks, designs, or synol s by any person,
includng an Net Lifestyles Distributor, vithat it spia, witten permission. Dstributors nay not produce for
sale or distribution any recorded conpany event s and speeches wthout witten pernission fromNet
Lifestyles nor nay Dstributors reproduce for sale or for persona use any recording of conpany- pr oduced
audo o video t ape present a&ias.

Media and Media Inquiries

Dstributors nust not attenpt to respond tonediainquiries regarding Net Lifestyles, its product s ar services,
o their independent Net Lifestyles business. Al inquiries by any type of nedia nust be inmedi ately referred
to Nt Lifestyles’ Ridic Rl ations Departnent. This poicy is designed to assure that accurate and consi stent
infornationis provided to the public as well as a proper pudic i nage.

Busi ness Entities

Acoporation, patnership o trust (cdlectivey referred tointhis section as a "Business Btity') nay apdy to
be an Nt Lifestyles Distributor by subnitting its Gxtificae of Incorporation, Partnership Agreenent or trust
docunent s (these docunent s are collectively referred to as the "Ettity Docunent s') to Nt Lifestyles, dayg
wth a properly conpl eted Business Etity Registration form An Net Lifestyl es business nay change it s4 a-
tus under the sane sponsor froman individua to a partnership, corporation or trust, or fromone type of eti -
ty to anather. There is a $25.00 fee for each change requested, which nust be included with the witten
request and the conpl eted I ndependent Distributor Application and Agreenent. The Business Etity
Registration foomnust be signed by dl of the sharehd ders, partners or trustees. Mnhers of the entity are
jontly ad severdly lidde for ay indehtedness ar ather ddligation to Net Lifestyles.

Changes to the Net Lifestyl es Business

In General

Each Dstributor nust inmediately notify Net Lifestyles of dl changes to the information contained on his or
her Independent Distributor Application and Agreenent. Distributors nay nodify their existing | ndependent
Dstribuar Agreenent (i.e., change Socia Security nunier to Federal |.D nunber, or change the formof
owership froman individual proprietorship to a business ertity owed by the Dstributor) by submtting a
witten request, a properly executed I ndependent Dstributor Application and Agreenent, and appropriate
supporting docunent &ian There is a $25.00 fee for each change requested, which nust be included wth the
witten request and the conpl eted I ndependent Distributor Application and Agreenent.

Addition of G- Applicants

Then addng a co-applicat (either anindividuad o a business etity) to an existing Net Lifestyl es busi ness,
the Conpany requires both a witten request as well as a properly conpl eted | ndependent D stri butor
Application and Agreenent cont aining the applicant and co-applicant’s Social Security Nunbers and si gna-
tues. To prevent the circunvention of Section 4.23 (regarding transfers and assi gnnent s of Nt Lifestyles
busi ness), the original applicant nust remain as a party tothe orignd Independent Distributor Application
and Ageenent. If the orignd Dstributor vant s to terminate his or her relaionship wth the Gnpany, he a
she nust transfer or assign his or her business in accordance wth Section 423, If this process is nat fd -

| oved, the business shall be cancel ed upon the wthdraval of the origind Dstributor. Al bonus and conmis-
sion checks wil be sert to the address of record of the orignal Dstributor. Rease note that the nodficaions
permitted wthin the scope of this paragraph do not include a change of sponsorship. Changes of sponsor -
ship are addressed in Section 4.4.3, below There is a $25.00 fee for each change requested, which nust be
included wth the witten reguest and the conpl eted I ndependent Dstributor Application and Agreenent. Net
Lifestyles nay, dits dscretion, require nat ari zed docunent s before i npl enenti ng any changes to a Net
Lifestyles business. Hease dlowthirty (30) days af ter the receipt of the request by Net Lifestyles for

pr ocessi ng.

Change of Sponsor

To pratect the integrity of al narketing organi zations and safeguard the hard vark of al Dstributors, Nt
Lifestyl es strongly di scourages changes in sponsorship. Mintanngtheineyity o sposashpis criticd far
the success of every Dstributor and narketing organi zation. Accordingly, the trasfer of a Nt Lifestyles busi -
ness fromone sponsor to another is rarey permitted.
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Request s for change of sponsorship nust be submtted in witing to the Dstributor Services Departnent, and
nust include the reason for the transfer. Transfers wil only be considered in the fdlowng tw (2) circum
¢ ances:

(@) In cases invdving fraudu ent i nducenent or unethical sponsoring, a Dstributor nay request that he or she
be transferred to another organization wth his or her etire narketing organization int at. Al request sfa
transfer aleg ng fraudul ent sponsoring practices shall be eval uated on a case by case basis.

(O The Dstributor seeking to transfer subnit s a properly conpl eted and fully executed Sponsorship Transfer
Formwhi ch includes the witten agoroval of his or her al parties vhose incone wll be af fected by the trans-
fe. Photocopied or facsinile signatures are not accept dde Al Dstributor signatures nost be not arized The
Dstributor who request s the transfer nust submt a fee of $60.00 for admnistrative charges and dat a pro-
cessing. If the transferring Dstributor adso vat s to nave any of the Dstributors in his or her narketing
organi zation, each dowline Dstributor nust aso obt ain a properly conpl eted Sponsorship Transfer Form
adretunit to Nt Lifestyles wth the $50.00 change fee (i.e., the transferring Dstributor and each Dstributor
inhs o her narketing organi zation nultiplied by $60.00 is the cost to nove an Net Lifestyl es busi ness.)
Dowline Dstributors wil nat be noved wth the transferring Dstributor unless all of the requirenent s o this
paragraph are net. Transferring Dstributors nost allowthirty (30) days a ter therecapt of the Sponsor shi p
Transfer Forns by Net Lifestyles for processing and verifying change request s. Nt Lifestyles will consi der
vai ving the six-nonth vai ting period under exceptional circunst ances. Such request s for vai ver nust be
subntted to Nt Lifestyles in witing

Cancel | ation and Re-application

ADstributor nay legtinately change organi zations by va unt arily canceling his or her Net Lifestyl es busi ness
and remaining inactive (i.e., no purchases of Net Lifestyles product s for resde nosdes o Nt Lifestyles
product s, no sponsoring, no attendance at any Net Lifestyles functions, patidpationinany aher fomof
Dstribua attivity, o operation of any ather Net Lifestyles bhusiness) for six (6) ful caendar nonths.

Fo lowng the six-nonth period of inactivity, the forner Dstributor nay reapply under a new sponsor .

I ndermi fi cation

ADstribuo isfulyresposide far dl o his o her verbd and witten st atenent s nade regardi ng Net
Lifestyles product s, services, and the Mrketing and Gonpensation A an vhich are not expressly contaned in
dficid Nt Lifestyles naterids. Dstribuors agee toindenmify Net Lifestyles and Nt Lifestyles’ directars,

d ficers, enpl oyees, and agent's, and ha d themharnhess fromany and all

lidhlity indudng judgenent s, civil perdties, refunds, atarney fees, cout costs, or lost business incurred by
Nt Lifestyles as aresut of the Dstributor’s unauthori zed represent aios o actians. This provision shal sur -
vive the termination of the Independent Distributor Agreenent.

I ncone d ains

Intheir enthusiasmto sponsor prospective Dstributors, sone Dstributors are occasional ly tenpted to nake
incone clains or earnings represent ations to denonstrate the inherent power of network narketing. Thisis
count erproduct i ve because new D stributors nay becone di sappointed very quickly if their results are nat as
extensive or as rgpid as the resuts others have achieved A Nt Lifestyles, ve firnhy believe that the Net
Lifestyles incone potertia is great enough to be hignly atractive, wthout reporting the earnings of athers.

Mor eover, the Federd Trade Gonmissi on and several states have laws or regu ations that regu ate or even
praikit catain types of incone clains and testinonial s nade by persons engaged i n network narketing.
Wile Dstributors nay believe it beneficia to provide copies

of checks, or to disclose the earnings of thensel ves or others, such approaches have | egal consequences
that can negatively inpact Net Lifestyles as vell as the Dstributor naking the claimunless apporopriate dis-
closures required by laware al so nade contenporaneously wth the incone clai mor earnings represent a-
tion. Because Nt Lifestyles Dstributors do not have the dat a necessary to conply wth the legal require-
nents for naking incone clains, a Dstributor, vhen presenting or discussing the Net Lifestyl es opportunity
or Mrketing and Gonpensation Aan to a prospective Dstributor, nay not nake i ncone proj ections, incone
clains, or disclose his or her Net Lifestyles i ncone (includ ng the showng of checks, copies of checks, bank
gatenents o tax records). Hypothetical incone exanples that are used to explain the operation

of the Mrketing and Gnpensati on A an, and which are based sol el y on nat henati cal

projections, nay be nade to prospective Dstributors, so long as the Dstributor who uses such hypoat heti cal
exanpl es nakes clear to the prospective Dstributor(s) that such earnings are hypothetical .




Netlifestyles, Inc. Rilicies and Procedures

45
47
471

472

Lhauthorized Qains and Actions

Qnflicts of Inerest

Nonsol i cit aion

Net Lifestyles Dstributors nay patidpate in other direct sdling or network narketing or noitilevel narketing
vertures (colectively "netvork narketing'), and Dstributors nay engage in selling activities reaed to nonr
Net Lifestyles product s and services if they desire to do so. Hwvever, if aDsribta det stopatidpaein
another network narketing opportunity, inader toaddcaflicds of interest ad loydties, Dstribuas ae
prohi bited fromUhaut hori zed Recruiting, which includes the foll owng:

(a) Dring the termaof this agreenent, any actuad or attenpted recruitnent or enrol Inent of Net Lifestyles
Gistoners or Dstributors for other network narketing busi ness ventures, either directly or through a third
paty. Thisincdudes, but is nat linted to, preseting or assisting inthe presert ation of other network narket -
ing business vertures to any Net Lifestyles Qustoner or Dstributor, o inplicitly a eqictly encorag ng ay
Net Lifestyles Qustoner or Distributor to join other business ventures. Because there is an extrene |ikel i hood
thet coflict swvill aise

if aDstributor gperates two netwvork narketing prograns, it is the Dstributor’s resporsibility to first deternine
wether a prospect is a Nt Lifestyles Quistoner or Distributor before recruiting or enrd ling the prospect for
another network busi ness venture.

(b Fdlowng the cacdlaion of this Agreenent, and for a period of six nonths thereaf ta, aforner
Dstributor nay not recruit any Net Lifestyles Dstributor or Qustoner for another network narketing busi ness
if: 1) that Dstributor or Gstoner vas inthe forner Dstributor’s dowline narketing organization, o 2) the
forner Dstributor net, devel oped a relationship wth, or gained knowedge of the Dstributor or Qustoner by
virtue o their mtud patidpaiain

Net Lifestyles.

(c) Roducing or of feringay literaure tapes or pronotional nateria of any nature for another network nar -
keting business which is used by the Dstributor or any third person torecruit Net Lifestyles Gistoners or
Dstribuors for that business vertue;

(d Hling dferingtosell, or pronating any conpeting non-Net Lifestyl es product s or services to Net
Lifestyles Gistoners or Dstributors. Ay product or services in the sane generic category as an Net
Lifestyles product or service is deened to be conpeting, e.g., Ay web hosting product or serviceis inthe
sane generic category as Net Lifestyles' web hosting product s and services, and is therefore a conpeting
product, regardess of df ferences incost, quity, a indvidd atrihues.

(e Ofering Nt Lifestyles product s or services, or pronoting the Net Lifestyles Mrketing and Gonpensati on
Ran, in conjunction wth any non-Net Lifestyles product s, services, business plan, opportunity, o incetive
a

(f) @fering any non-Net Lifestyles product s, services, business plan, opportunity, or incetive a ay Nt
Lifestyles neeting, semnar, launch, covertion, or ather Net Lifestyles function, or inmediately fdlowng
such event .

Downl i ne Activity Reports

Al Dowline Activity Rport s and the infornation cont ained therein are cofidetia and constitute propriet ay
infornati on and business trade secrets belonging to Net Lifestyles. Dowline Activity Rports are provided to
Dstributors in strictest confidence and are nade availad e to Dstributors for the so e purpose of assi sting
Dstributors in vorking wth their respective Dowline Qganizations in the devel opnent of their Net Lifestyles
business. Dstributors shoud use their Dowline Activity Rport s to assist, nativate, ad tranther dowline
Dstribuas. The Dstributor and Net Lifestyles agree that, but for this agreenent of cofidentiaity and
nondi scl asure, Net Lifestyl es would not provide Dowline Activity Rport s to the Dstrilbutar. During any term
of the Independent Dstributor Agreenent and for a period of five (5) years af ter the terminetion or expiraion
of the Independent Distributor Agreenent between Distributor and Net Lifestyles, for any reason what soever,
Dstributor shal not, on his or her o beha f, or on behalf of any other person, partnership, association, cor -
paraion a aher etity:

(@) Drectly or indirectly dscose ay infarnation cont ained in any Dowline Activity Rport to any third paty;
(b) We the infornation to conpete wth Net Lifestyles or for any purpose other than pronating his or her Net
Lifestyl es husi ness;

(c) Recruit or sdicit any Dstributor or Gistoner of Nt Lifestyles listed on any report, o in any nanner
attenpt to influence or induce any Dstributor o Gstoner of Net Lifestyles, todter their business rdation-
shipwth Net Lifestyles; o
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49

4.10

411

4.12

4.14

(d) We or disclose to any person, partnership, association, corporation, or other entity any infornati on con-
tained in any Dowline Ativity Ryort.

Won denand by the Conpany, ay curet o forner Dstribuar wll reeunthe aignd ad dl copes of
Downline Activity Rpart s to the Gonpany.

Q oss- Sponsori ng

Actual or attenpted cross sponsoring is strictly prohibited. "Goss sponsoring' is defined as the sponsoring of
anindividuad wo or entity that already has a current Qustoner or Independent Dstributor Agreenent on file
wth Net Lifestyles, or who has had such an agreenent wthin the preceding six calendar nonths, wthinadf -
ferert line of sposorship. The use of a spouses or relative's nang, trade nanes, [Bfs, assuned nangs, cor -
porations, partnerships triet's, federa IDnunbers, o fictitious IDnunhers to circuwent this pdicy is prohibit -
ed Dstributors shall not denean, discredit o defane other Net Lifestyles Dstributors in an atenpt to entice
another Dstributor to becone part o thefirst Dstribuo’s marketing arganizaion Ths pdicy shdl nat prohibt
the transfer of an Net Lifestyl es business in accordance wth Section 4.23.

Erors or Questions

If aDstributor has questions about or believes any errors have been nade regarding conmissi ons, bonuses,
Downline Activity Rpart's, o charges, the Dstributor nost notify Nt Lifestyles in witing wthin 60 days of the
date of the purported error or incident inquestion. Nt Lifestyles wil not be resposible for any errars, onis-

sions or problens nat reported to it wthin 60 days.

Excess Inventory Purchases Prohibited

Dstributors are nat required to carry inventory of product s or sales aids. Dstributors vho do so nay find nak-
ingretail sales and building a narketi ng organi zati on sonewhat easi er because of the decreased response
tine infufilling custoner orders or in neeting a newDstributor’s needs. Each Dstributor nust nake his or
her omn decision wth regard to these natters. To ensure that Dstributors are not encunered wth excess
inventory that they are unable to sell, such inventory nay be returned to Net Lifestyles upon the Dstributor’s
cancel | ation pursuant to the terns of Section 8.2

Mt Lifestyles strictly prdibit s the purchase of product s in unreasonabl e anount s prinarily for the purpose of
qual i fying for conmissi ons, bonuses or advancenent in the Mirketing and Gonpensation Han. Ostributors
nay not purchase nore inventory than they can reasonably resell or consune in a nonth nor nay they
encourage others to do so.

Gover nnentd Approval or Endor senent

Neither federd nor state regdatory agencies or officias approve or endorse any direct seling or network nar -
keting conpanies or prograns. Therefare, Distributars shdl nat reresent o inply that Net Lifestyles or its

M keting and Gonpensati on A an have been "approved, " "endorsed’ or otherw se sanctioned by any govern-
nent agency.

Hol ding Applications or Qders

Dstributors nust not nanipulate enrd Inent s of newapplicant's, new Qustoners, or sales of products Al

I ndependent D stributor Applications and Agreenents, Qustoner Agreenents, and product orders nust be sent
to Net Lifestyles wthin 72 hours fromthe tine they are signed by a Dstributor or placed by a custoner,
respectively.

Al Dstributors are required to provide their Social Security Nimber, Social I nsurance Nunfer, or a Federd
Bl oyer Identification Nunrer to Net Lifestyles on the Independent Dstributor Application and Agreenent.
Uoon enrol I nent, the Gonpany wil provide a unique Distributor Identification Ninbber to the Dstributor by
wich he o shewll beidetified This nunber wil be used to place orders, and track conmissi ons and
bonuses.

I ncone Taxes
Brery year, Net Lifestyles wll provide IRS Form1099 M SC (Non-enpl oyee Gonpensati on) earnings st ae-
nent to each US resident wo fals into one of the folowng categories:

(a) Hd earnings of over $600 in the previous cal endar year; or
(b) Mde purchases during the previous cal endar year in excess of $5, 000.

Exch Distributor is resposible for pajinglacd, staepovincid, ad federd taxes on any i ncone generated as
aDstribuor. If aMNt Lifestyles business is t ax exenpt, the Federal tax identificati on nuniber nust be provi ded
to Nt Lifestyles.
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4.13
4.15

4.16

4.17

4.18
4181

I dentification

I ndependent Contractor Status

Dstributors are i ndependent contractors, and are not purchasers of a franchise or a busi ness gpportunity. The
agreenent between Net Lifestyles and its Dstributors does not create an enpl oyer/ enpl oyee rel ati onshi p,
agency, partnership, or joint venture between the Gnpany and the Dstributor. Dstribuas shdl nat be tred -
ed as an enployee for his or her services or for Federal o Staet ax purposes. Al Dstributors are resposible
fa painglod, stae andfederd taxes due fromall conpensation earned as a Dstributor of the Gonpany.
The Dstributor has no authority (expressed or inplied), to bind the conpany to any odligation. Each
Dstribua shdl estadish his or her own goal's, hours, and nethods of sale, so long as he or she conplies
wth the terns of the Independent Dstributor Agreenent, these Policies and Procedures, and applicabl e | avs.

The nane of Net Lifestyles and other nanes as nay be adopted by Net Lifestyles are propriet ary trade
nanes, tradenarks and service narks of Net Lifestyles. As such, these narks are of great val ue to Net
Lifestyles and are supplied to Dstributors for their use only in an expressly authori zed nanner . Use of Nt
Lifestyles nane on any itemnot produced by the conpany is pronibited except as fdlovs:

Dstributor’s Nane
I ndependent Net Lifestyles Distributor

Al Dstributors nay list thense ves as an "Independent Net Lifestyles Distributor” in the vhite or yel |l owpages
of the tel ephone directory under their own nane. No Dstributor nay place tel ephone directory display ads
using Net Lifestyles’ nane or logo. Distributors nay not ansver the tel ephone by saying "Net Lifestyl es”, "Nt
Lifestyles Incorporated’, or in any other nanner that would lead the caler to believe that he or she has
reached corporate of fices d Nt Lifestyles.

| nsur ance

You nay wsh to arrange i nsurance coverage for your business. Your honeowners insurance policy does not
cover business-redated infuies, or thetheft of or danage to inventory or busi ness equi pnent. Gont act your

i nsurance agent to nake certainthat your husiness property is pratected. This can of ten be acconpli shed wth
a sinpl e "Business Rursuit” endorsenent att ached to your present honeowners policy.

Internati onal Mrketing

Because of criticd legd and t ax considerations, including conpliance wth foreign lavs regarding the
aprova, regstration or licensure of product s or services;, pratection of intelectud property; conpliance wth
custons, tax, and inmigration | aws; conpliance wth direct selling | ans; product and i ncone represent aias;
and literature content and | anguage requirenent s, Nt Lifestyles nost limt the resde of Nt Lifestyles prod-
wts and services, and the present aion o the Nt Lifestyles

busi ness to prospective custoners and Dstributors located wthin the Lhited States and US Teritaies
Moreover, alowng afewDstributors to conduct business in narket s not yet opened by Net Lifestyles woul d
vidate the concept of af fordng every Dstributor the equal opportunity to expand internationa ly.

Accordingly, Dstributors are athorized to sl Nt Lifestyles product s and services, and sponsor Qustoners or
Dstributors only inthe countries in which Nt Lifestyles is authorized to conduct business, as announced in
dficid conpay literature. Net Lifestyles product s or sales aids canat be shipped into or sddinany foreign
country. Dstribuors nay sdl, gve trasfer, o dstribue Nt Lifestyles prodct s or sdesads olyinthar
hone country. Inaddtion no Dstributor nay, in any unauthorized country: (@) conduct sal es, sponsoring or
training neetings; (b) sponsor or attenpt to sponsor potential custoners or Distributors; o (¢) conduct any
aher activity for the purpose of sdling Net Lifestyles product s, et ablishing a narketing organi zation, or pro-
noting the Net Lifestyl es opportunity.

Adherence to Laws and O di nances

Local Q di nances

Miny cities and counties have | aws regul ating cert ai n hone-based busi nesses. In nost cases these ordi -
nances are not applicable to Dstributors because of the nature of their business. Hwever, Dstributars nost
obey those |ave that do goply to them If acity or couty officid tels a Dstributor that an ord nence gdies to
himor her, the Dstributor shall be pdite and cooperative, and inmedi ately send a copy of the ordinance to
the Conpli ance Departnent of Net Lifestyles. In nost cases there are exceptions to the ordinance that nay
gy to Nt Lifestyles Dstributors.
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4.18.2

4.19

4.20

4201

4.21

4.22

4.23

Gonpl i ance with Federal, State, Local Laws
Dstribuas shdl coply wth dl federd, state, and locd laws and regiations in the conduct of their busi -
Nesses.

M nor s
Aperson who is recognized as a minor in his/her state of residence nay not be a Net Lifestyles Dstributor.
Dstributors shal not sponsor or recrut minors into the Nt Lifestyl es program

(ne Net Lifestyles Business per Dstributor and per Househol d

A Dstributor nay operate or have an omership interest, legd or equitdde as asde prorietarship, patne,
sharehol der, trustee, o bereficiay, inonly one Net Lifestyles business. No individua nay have, operate or
recei ve conpensation fromnore than one Net Lifestyles business. Individuas of the sane family unit nay
not enter into or have aninterest in nore than one Net Lifestyles Bisiness. A "famly uit" is defined as
spouses and dependent children living at or doi ng business at the sane address. Hiusbands and w ves or
common- | aw coupl es (col | ectively "spouses”) who wsh to becone Net Lifestyles Dstributors nay have sepa-
rae dstribitaships so long as one spouse is personal |y sponsored by the other.

M exception to the one business per Dstributor rule wll be considered on a case by case basis in cases of
aDstributor receiving an interest in another business through inherit ance. Request s far exceptions to pdicy
nust be suomitted in witing to the Dstributor Services Departnent.

Actions of Household Menbers or Afiliated Indviduds

If any nenber of a Dstributor’s i nmedi ate househd d engages in any activity which, if

perforned by the Dstributor, voudvidate ay provision of the Agreenent, such activity will be deened a
vidation by the Dstributor and Nt Lifestyles nay t ake d sciplinary action pursuant to the Statenent of
Rlicies against the Dstribuor. Smlaly, if ay indvidud associated in any vy wth a corporation, patner -
ship trust o ahe etity (odlettivdy "a filiaed indvida") vidaes the Agreenent, such action(s) wll be
deened a vid ation by the entity, and Net Lifestyles nay t ake disciplinary action agai st the entity.

Re- packagi ng and Re-|abel i ng Prohibited

Dstributors nay not re-package, re-label, or ater the labds onany Net Lifestyles product s, sdes ads, ifa -
nation, naterials or prograns in any way. Nt Lifestyles product s ad sdes aids nost be sddinther aig -
nd packagi ng only.

Request s for Records

Ay request froma Distributor for copies of invaices, applications, dowline activity repart's, or ather recards
wll require afee of $L00 per page per copy. This fee covers the expense of nailing and tine required to
research files and nake copies of the records.

Sle Transfer or Assignment of Net Lifestyl es Business

Athough an Net Lifestyles business is a privately owned, independently operated business, the sale, transfer
o assigment of an Net Lifestyles business is subject to cartanlint aias. If aDstribuo wshestosdl his
o her Nt Lifestyles business, the fdlowng criteria nust be net:

(a) Potection of the existing line of sponsorship nust aways be naint ained so that the Net Lifestyles busi -
ness continues to be operated in that line of sponsorship.

(O The buyer or transferee nust be (or nust becone) a qualified Net Lifestyles Dstributor. If the bwyer isan
active Nt Lifestyles Dstributar, he or she nust first terminate his or her Net Lifestyl es business simit ane-
ously wth the purchase, transfer, assignent or acquisition of any interest inthe newNet Lifestyles busi -
ness.

(c) Bfore the sal e, transfer or assignent can be finaized and approved by Net Lifestyles, any debt obliga-
tions the sdling Dstribuor has vith Net Lifestyles nost be satisfied

(@ The selling Dstributor nost be ingood standng and not invidation of any of the terns of the Agreenent
inader tobedighbetosdl, trasfer o assign a Nt Lifestyl es busi ness.

Fior tosdlinga Nt Lifestyles business, the sdling Dstributor nost natify Nt Lifestyles Dstributor Services
Departnent of his or her intent tosel the Net Lifestyles business. No changes in line of sponsorship can
resut fromthe sde or transfer of a Net Lifestyl es business.
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4.24

4.25

4.26

4.27

Separation of a Net Lifestyl es Busi ness

Net Lifestyles Dstributors sonetines operate their Net Lifestyl es busi nesses as husband-wfe partnerships
regd ar partnerships, coporaios, o truists A suchtine as anarriage nay end in divorce or a corporation,
patrnership or trust (the latter three ertities ae cdlectivay referred to herein as "etities") nay dssdve,
arrangenent s nust be nade to assure that any separation or division of the business is acconpli shed so as
not to adversey af fect the interest s and incone of other businesses up or down the line of sponsorship. If the
separaing paties fal topoide for the best ineests of other Dstributors and the Gnpany, Nt Lifestyles
wll indut arily terminate the I ndependent D stributor Agreenent .

Dring the pendency of a dvorce or entity dissd ution, the parties nust adopt one of the fol owng nethods of
operati on

() Qe o the parties nay, wth consent of the ather(s), operate the Net Lifestyl es business pursuant to an
assignnent in witing whereby the relingui shing spouse, sharehol ders, partners or trustees authorize Net
Lifestyles to ded directly and sd ey wth the ather spouse or non-rel i nqui shing sharehd der, partner o
trustee

(O The parties nay continue to operate the Net Lifestyles business jointly on a "husi ness-as-usud " basi s,
vhereupon al| conpensation paid by Nt Lifestyles wil be padinthejant nanes of the Dstribuars o inthe
nane of the entity to be divided as the parties nay i ndependent|y agree between t hensel ves.

Uhder no circunst ances wll the Dowline Ggani zation of divorcing spouses or a dissa ving business entity
be dvided Snilarly, under no circunst ances will Net Lifestyles split conmissi on and bonus checks between
di vorcing spouses or neners of dissoving entities. Net Lifestyles wil recognize only one Dowline
Qganization and wll issue only one conmission check per Net Lifestyl es business per conmissi on cycle.
Qnmissi on checks shal |l al ways be issued to the sane individua or entity. Inthe evet tha patiestoa
divorce or dissolution proceeding are unabl e to reso ve a dispute over the disposition of conmissi ons and
ownership of the business, the Independent Dstributor Agreenent shall be invol unt arily cacd ed

If aforner spouse or aforner etity af filiate hes copletdy rdinmquished dl rigtsinthdr aigrd Nt
Lifestyl es business, they are thereaf ter free to sponsor under any sponsor of their choosing, so long as they
neet the waiting period requirenent s set forth in Section 4.4.4. In such case, honever, the forner spouse or
patner shall have norigt s to ay Dstribuars inther foner organization or to ay forner retail custoner.
They nust devel op the new business in the sane nanner, as would any other newDstributor.

Sl anmmi ng

Saming is defined as the swiching or transfer of athird paty s layg dst ance service to another long dis-
tance carrier wthout authorization. Sanming is absd utely pronibited If a Dstributor "slans" any third paty,
he or she shal beliddeto, andindemmify, Nt Lifestyles for any fines Nt Lifestyles incurs as aresut o the
conpl aint (including fees inposed by any governnent a agencies), any fee or charges associated wth
reuning the thirty patytoits aigrd log dst ance carrier, reinbursenent of the out $ anding | ong di st ance
charges of the slammed third paty, any atorney's fees incured by Nt Lifestyles, as vl as dl of the sanc-
tions available pursuant to Section 9.1

Sponsori ng

Al active Dstrilutors in good st anding have the right to sponsor and sponsor others into Net Lifestyles. Each
prospective Qustoner or Dstributor has the ultinate right to choose his or her own Sponsor. If tvo
Dstributors clamto be the Sponsor of the sane new D stributor or CQustoner, the Gonpany shall regard the
first application received by the Gnpany as cotrd ling

Successi on

Lpon the death or incapait aiond aDstribua, his or her business nay be passed to his or her heirs.
Appropriate | egal docunent ation nust be submitted to the Gonpany to ensure the transfer is proper.
Accordingly, a Dstributor shoud consut an attorney to assist hhmor her inthe prepaaiond awll o ahe
tet anent ary instrunent. Wenever an Net Lifestyles business is transferred by a will o other test anent ay
process, the beneficiary acquires the right to cdlect al bonuses and conmissi ons of the deceased
Dstributor’s narketing organi zation provided the folowng quaifications are net. The successor(s) nust:

(a) Execute an Independent Distributor Agreenent;

(b) Gnply wth terns and provisions of the Agreenent; and

(c) Met dl o thequificaions far the deceased Dstributor’s st a&s.

(d) Bonus and conmissi on checks of a Net Lifestyl es business transferred pursuant to this section will be
padinasinge check jartly to the devisess. The devisees nust provide Net Lifestyles wth an "address of
record’ to which all bonus and conmissi on checks wll be sent;

(S) 17T LTE DS NeSS 1S Degueained T ] O T 0evi Sees, 1They NSt Torma ousl 1ess ety ad aoquire a 1eoera
taxpayer ldentification nuniber. Net Lifestyles wil issue all bonus and conmassi on checks and one 1099 to 10
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4.27.1

4.271.2

4.28

4.49

Transfer LUpon Death of a Ostributor

Tod fett atest anent ary transfer of an Net Lifestyl es busi ness, the successor nust provide the fdlowng to
Nt Lifestyles: (1) an aignd death cartificae (2 andt arized copy of the wll or ather instrunent est adishing
the successor’s right to the Net Lifestyles business; and (3) a conpl eted and executed | ndependent
Dstribuar Agreenent .

Transfer Uoon Incapadtation of a Dstributor

Tod fect atransfer of an Net Lifestyl es busi ness because of incapadty, the successor nust provide the fd -
lowng to Nt Lifestyles: (1) ana arized copy of an appointnent as trustee; (2) a not arized copy o the trust
docunent or other docunent aionest adishing the trustee' s right to admnister the Nt Lifestyl es husi ness;

and (3) a conpl eted I ndependent Distributor Agreenent executed by the trustee.

Tel enar ket i ng

The narketing of goods and services by tel ephone is regulated by the Federal Trade Conmission, and Stae
and local governnents. For the purposes of these Riicies and Procedures, telenarketing is defined as a
tel ephone call nade by a tel ephone sdicitor to the residence or business of a consuner for the purpose of
sdicitingthe sde or lease of any product s or services to the person or business called Atdephoe sdicitar
is defined as any netwral person (including Net Lifestyles I ndependent Dstributors), or any firm organi zati on,
partnership, association or corporation who nakes or causes to be nade a tel enarketing call (as defined
above), including, but not linited to calls nade by use of autonatic dialing-announci ng devices and/ or auto-
nat ed tel ephone solicit ation equi pnent. Tel enarketing does not include tel ephone call's persona |y nade by
Net Lifestyles Independent Dstributors to persons or businesses wth whomthe Dstributor had a busi ness or
personal relaionship that was in existence to the date of the tel ephone call. Because tel enarketing is highy
regu ated and scrutinized by regu atory authorities, Dstributors and those acting on behal f of Net Lifestyles
Dstributors, nust thoroughly famliari ze thensel ves and adhere to the nunerous federal, state, and locd
legal requirenent s associ ated wth tel enarketing. The failuetodosonay resut not oy indscipinay
sanctions pursuant to Section 9.1, but adso sugject vidators to federd and st ate civil and crimind sancti ons.

se of the Net Lifestyles Voi ce-Mil System

Nt Lifestyles naintains avoice-nail systemfor use by Dstributars. This systemis a too to conmuni cate
wth your dowline, to pronate the sale of Net Lifestyles product s and services and the Net Lifestyl es oppor -
tuity. Uhder no circunst ances shall a Dstributor use the Net Lifestyles voice-nail systemto pronote the
sale of any non-Net Lifestyles product s or services or any non-Net Lifestyles programor opportunity.

SECTICN 5 - RESPONSI BI LI TIES OF D STRI BUTORS

51

52
521

Change of Address or Tel ephone

To ensure tinaly delivery of product's, support nateria's, and conmissi on checks, it is criticaly inport at thet
the Nt Lifestyles’ files are curent. Street addresses are required for shipping since UPS cannat deliver to a
post of fice box. DOstributors planning to nove shoul d send their new address and tel ephone nunibers to Net
Lifestyles Qrporate Gfices tothe attetion of the Dstributor Services Departnent. To guarantee proper
odivery, two weeks advance notice nust be provided to Net Lifestyles on all changes.

Gonti nui ng Devel opnent (bl i gati ons

ngoi ng Training

Ay Dstributor who sponsors another Distributor into Net Lifestyles nust performa bona fide assist ance and
training fuxction to ensure that his or her dowlineis properly operating his or her Net Lifestyl es business.
Dstributors nust have ongoing cont act and conmuni cation wth the Dstributors in their Dowline

Qgani zations. Exanpl es of such cont act and conmuni cation nay include, but are not limted to. nevsl etters,
witten correspondence, personal neetings, tel ephone cont act, voice nail, electronic nail, and the acconpa-
ninent of dowline Dstributors to Net Lifestyles neetings, training sessions, ad other functions. Wline
Dstributors are aso responsible to notivate and train newDstributors in Net Lifestyl es product know edge,

d fective sal es techniques, the Net Lifestyl es Mrketing and Gonpensation A an, and conpliance wth
Company Rilicies and Procedures. Qomuni cation wth and the training of dowline Dstributors nust not,
however, vioate Section 4.2 (regarding the devel opnent of D stributor-produced sal es aids and pronoti onal
naterids).

Dstributors nust nonitor the Dstributors intheir Dowline Qganizations to ensure that dowline Dstributors
do not nake inproper product or business clains, or engage in any illegal or inappropriate conduct. Lpon
request, every Distributor should be able to provide docunented evidence to Net Lifestyles of his or her
ogang fufillnet o the resposibilities of a Sponsor.

11
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522 I ncreased Trai ning Responsi bilities
As Dstributors progress through the various levels of |eadership, they will becone nore experienced in sa es
techni ques, product know edge, and underst anding of the Net Lifestyles program They wil be called upon to
share this knowedge wth | esser-experienced Dstributors wthin their organi zati on.

523 (hgoing Sal es Responsi bilities
Regard ess of their level of achievenent, Dstributors have an ongoing odligati on to continue to persona ly pro-
note sal es through the generation of newcustoners and through servicing their existing custoners.

53 Nondi spar agenent
Net Lifestyles vant stoproviceits independent Dstributors wth the best product s, conpensation plan, and
service inthe industry. Accordingly, we val ue your constructive criticisns and cooment s Al such conment s
shoul d be submitted to the our Dstributor Services Departnent via e-nail (ds@etlifestyl es.com). Renenber,
to best serve you, we nust hear fromyou! WHile Net Lifestyl es wel cones constructive input, negative com
nents and renarks nade in the field by Dstributors about the Gnpany,it s product s, or conpensation pl an
serve no purpose other than to sor the enthusiasmof other Net Lifestyles Dstributors. For this reason, and to
set the proper exanple for their dowline, Dstributors nust not disparage Net Lifestyles, other Net Lifestyles
Dstributors, Net Lifestyles product s, the Mrketing and Gonpensation plan, or Net Lifestyles’ directors, offf-
cers, or enpl oyees. The disparagenent of Net Lifestyles, ather Net Lifestyles Distributors, Net Lifestyles’ prod-
wts, the Mrketing and Gnpensation plan, or Net Lifestyles' directars, of ficers, or enpl oyees constitutes a
naterial breach of these Pdicies and Procedures.

54 Provi di ng Docurnent ation to Applicants
Dstributors nust provide the nost current version of the Rolicies and Procedures and the Gonpensation A an
to indvidual s vhomthey are sponsoring to becone Dstributors before the applicant signs an | ndependent
Dstribuar Agreenent. Additional copies of Rilicies and Procedures can be acquired fromNet Lifestyl es.

55 Reporting Policy Vidaions
Dstributors doserving a Rdicy vid ation by anather Dstributor shou d submit a witten report of the vidation
drectly tothe attention of the Net Lifestyles Qnpliance Departnent. Detals o theinddet s such as dates,
nuner of occurrences, persons invol ved, and any supporting docunent ati on shoud be included in the report.

SECTION 6 - SALES REQUI REMENTS

61 S es
The Net Lifestyles Mrketing and Gnpensation R an is based upon the sale of Net Lifestyles product s and
services to end consuners. Dstributors nust fulfill personal and Dowline Qganization retal sdes reqire-
nents (as vell as neet ather resporsihilities set fathinthe Agreenent) to be eligible for bonuses, conmis-
sions and advancenent to higher levels of achievenent. The followng sal es requirenent s nust be sati sfied
for Dstributors tobe dighe for conmssi ons:

(a) Dstributors nust satisfy the Rersond Sal es Vol une and Goup Sal es Vol une requi renent stofufill the
requirenent s associ ated wth their rank as specified in the Net Lifestyl es Mrketing and Gonpensation Han.
"Rersonal Sal es Vol un@” i ncl udes purchases nade by the Dstributor and purchases nade by the Dstributor’'s
personal |y sponsored Qustoners. Goup Sales Vo une shall include thetatad Slles Vdue of dl Dstribuas
inhis o her narketing organi zation

(O A lesst o aDstribua’s taal nonthly personal sal es vol une nust be sold to personal Custoners.
(c) Dstributors nust devel op or service a least five Qistoners every nonth.

6.2 Sal es Receipts
If asde costitutes a "door-to-door” sal e (defined below, a Dstributor nost provide his or her ret ail cust oner
wthtw copies of anof fidd Nt Lifestyles sdesreceipt a thetine of the sde These receipt s st faththe
Qustoner Satisfaction Guarantee for Net Lifestyles product s, as vell as any consuner protection right séd fad-
ed by federd o state law Dstributors nust naintandl real sdesreceps for aperiod of tvo years and fur -
nish themto Net Lifestyles at the conpany’ s request. Records docunenting the purchases of Dstributors’
Qustoners w il be naintained by Net Lifestyles.
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If asdequifies as a"door-to-door” sde Dstributors nost ensure that the fdlowng infornation is cont ai ned
on each sal es receipt:

() The date of the transaction;

(9 The date (nat earlier than the third business day fdlowng the date of the transacti on) by which the buyer
nay give notice of cancelation, and

(3) Nane and address of the selling Distributor;

Renentoer that custoners nust receive two copies of the sales receipt. In addition, Dstributors who nake
"door-to-door” sales nost oraly infformthe buyer of his or her cacdlaionrigts

For the purposes of these Rilicies and Procedures, a "door-to-door” sale neans a sale or contract for sae of
product s wth a purchase price of $25 or nore, in which the buyer’s agreenent or of fer to purchase is nade
a apace ahe thanthe pdace of business of the sdler (e g, sdes a the buyer's residence o a facilities
rented on a tenporary or short-termbasis, such as hotel or notel roons, convention centers, fairgrounds and
res arants, or saes a the buyer’s workpl ace). "Dpor-to-door™ sa es do not include a transaction:

(2) Mde pursuat to prior negatiations inthe corse of avisit by the buyer toaret al business est abl i shnent
having a fixed pernanent |ocation where the product s are exhibited for sde on a cotinuing besis; or

(2) Gnducted and consunmated entirely by nail or tel ephone, and without any other cont act between the
bwer adthesdle o its Dstribuo priar to ddivery o the product s or perfornance of the services.

SECTION 7 - BONUSES AND COVM SSI ONS

71

72
721

722

73

Bonus and Commi ssi on Qualifications

ADstributor nust be active and in conpliance wth the Agreenent to qualify for bonuses and conmssi ons.
S long as a Dstributor conplies wth the terns of the Agreenent, Net Lifestyles shall pay conmissions to
such Dstributor in accordance wth the Mrketing and Gonpensation plan.  The nini numanount for which
Nt Lifestyles wil issue a check is $15.00. If a Dstributor’s bonuses and conmissi ons do not equal or
exceed $15.00, the conpany wll accrue the conmissi ons and bonuses until they totd $15.00. A check will
be issued once $15.00 has been accrued.

Adj ust rent to Bonuses and Cormm ssi ons

Adj ustnents for Returned Product s

Dstributors recei ve bonuses and conmissi ons based on the actual sales of product s and services to end
consuners. Vien a product is returned to Net Lifestyles for a refund or is repurchased by the Gonpany, the
bonuses and conmissi ons attribut able to the returned or repurchased product (s) wil be deducted, inthe
nonth in which the refund is given, and continuing every pay period thereaf ter until the conmission is recov-
ered, fromthe Dstributors wo recei ved bonuses and conmissi ons on the sal es of the refunded product s

QG her Deducti ons
Net Lifestyles will deduct fromall bonus and conmissi on checks a dat a processing fee of $.01 per line for
downl i ne geneal ogy report s set to Dstribuars.

Uncl ai med Commi ssions and Oedits

Dstributors nust deposit or cash conmissi on and bonus checks wthin six nonths fromtheir date of

i ssuance. A check that renains uncashed af ter six nonths wil bevad Ater a check has been voi ded, Net
Lifestyles wll attenpt to notify a Dstributor wo has an uncashed check by sending a nonthly witten notice
tohis or her last known address identifying the anount of the check and advising that the Dstributor can
request that the check be reissued. There shall be a $15.00 charge for reissuing a check, and a $10.00 fee
for eech natice that is set tothe Dstributar. These charges shal | be deducted fromthe bal ance owed to the
Dstribua.

Gustoners or Dstributors wo have a credit on account nust use their credit wthin six nonths fromthe date
onwich the credt vas issued If credts have not been used wthin six nonths, Net Lifestyles shall attenmt
to natify the Dstributor or Qustoner on a nonthly basis, by sending witten notice to the last known address,
advising the Dstributar or Gstoner of the credit. There shall be a $10.00 charge for each attenpted notifi ca-
tiom This charge shall be deducted fromthe Distributor’s or Qustoner’s credit on account.
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SECTI ON 8 - PRODUCT GUARANTEES, RETURNS AND | NVENTORY REPURCHASE

81

82

83

Product Quarant ee
Nt Lifestyles of fers a 100%thirty day noney-back satisfacti on guarantee (I ess shipping charges) to al
Qustoners and Dstributors regarding its product s and sa es ai ds.

Argal custoner who nakes a purchase of $25.00 or nore has three business days (72 hours) af ter the sde
o execution of a contract to cancel the order and receive a ful refund consistent wth the cancell ati on natice
on the order form WWen a Dstributor nakes a sale or t akes an order froma retail custoner wo cancel s or
request s a refund wthin the 72 hour period, the Dstributor nust pronptly refund the custoner’s noney as
long as the product s are returned to the Distributor in subst antially as good condition as vhen recei ved.
Adtiodly, Dstributors nust ordly informcustoners of their right torescind a purchase or an order wthin
72 hours, and ensure that the date of the order or purchase is entered on the order form Al re ail custoners
nust be provided wth two copies of an of ficdd Nt Lifestyles sdesrecaept a thetine o the sde The back of
the receipt provides the custoner wth witten natice of his o her rights to cancel the sal es agreenent.

Return of Inventory and Sales Aids by Dstributors

pon cancel lation of a Dstributor’s Agreenent, the Dstributor nay return inventory and sales aids for a
refud if he o sheis uddetosdl o usethe nerchandise. ADstributor nay only return product s and sal es
aids purchased by hhmor her that are inresa ade condition

Upon receipt of the product s and sales aids, the Dstributor wil be reinbursed 90%af the net cost of the
origina purchase price(s), less shipping charges. If the purchases were nade through a credit card, the
refund wil be credited back to the sane account. The conpany shall deduct fromthe reinursenent padto
the Dstributor any conmissi ons, bonuses, rebates or other incentives received by the Dstributor vhich vere
associ ated wth the nerchandi se thet is returned.

Procedures for Al Returns
The followng procedures apply to al returns for refund, repurchase, or exchange:

(@ Al nerchandise nust be returned by the Dstributor or custoner who purchased it directly fromNet
Lifestyles.
(O Al product s to be returned nust have a Return Authori zation Nuniber, wich will be daxained by caling
the Dstributor Services Departnent. This Return Authori zati on Nunber nust be witten on each carton
returned.
(@ The return is acconpani ed by:

i a conpl eted and signed Gonsuner Return Form

i acoy o theorignd datedret al sdesreceipt; ad

il the uused portion of the product inits aignd cotane.
(d) Proper shipping carton(s) and packing naterias are to be used in packagi ng the product (s) being
returned for replacenent, and the best and nost economical neans of shipping is suggested. Al retums
nust be shipped to Net Lifestyles shipping pre-paid. Nt Lifestyles does not accept shipping-co lect pack-
ages. Therisk of lossinshiping for returned product shal be on the Dstributor. If returned product is nat
recei ved by the Gonpany's Dstribution Gnter, it istherespasibility o the Dstributar to trace the shprert.
(e) If aDstributor is returning nerchandi se to Net Lifestyles that vas returned to himor her by a persond
rd ail custoner, the product nust be received by Net Lifestyles wthin ten (10) days fromthe date on vhich
thera ail custoner returned the nerchandise to the Dstributor, and nust be acconpanied by the sal es
recept the Dstributor gave to the custoner a thetine of the sde

No refund or repl acenent of product wil be nade if the conditions of these rules are not net.

SECTION 9 - DI SPUTE RESCLUTI ON AND DI SCI PLI NARY PROCEEDI NGS

91

D sciplinary Sancti ons
Vidaiond the Agreenent, these Rilicies and Rrocedures, or any illegal, fraudul ent, deceptive or unethical
busi ness conduct by a Dstributor nay resut, a Net Lifestyles’ discretion, inoe o nore of the folowng cor -
recti ve neasures:

(@) Issuance of awitten varning or adnoni ti on;

(b Rquiring the Dstributar tot ake i nmedi at e corrective neasures;

(c) Inposition of a fine, which nay be wthheld frombonus and conmissi on checks;

(d Loss o rigts to one or nore bonus and conmissi on checks;

() Mt Lifestyles nay wthhd d froma Dstributor dl o part of the Dstributor’s bonuses and com

nssi ons dring the period that Nt Lifestyles is investigating any conduct allegedy
vadive a tre A . a [ a’'s | NESS | S o SClpinary reasons,
the Dstribuear will not be ertitled to recover any conmissi ons withhel d during the i nvesti gation 14
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92

93

94

(f) Suspersion of the individud’s Independent Distributor Agreenent for one or nore

(9 Invdut ary termnation of the of fender’s Independent Distributor Agreenent;

(H Ay other neasure expressly alloned wthin any provision of the Agreenent or whi ch Net
Lifestyles deens practicable to inplenent and appropriate to equit ably resd ve
inuries caused patidly a

exclusivey by the Dstributor’s pdicy vidation o contractud hbreach;

(i) Insituations deened appropriate by Net Lifestyles, the Gonpany nay institute | egal proceedi ngs

fa nonet ay andor equit dderdid.

Gievances and Gonpl ai nts

Wen a Distributor has a grievance or conplaint wth ancther Dstributor regarding any practice or conduct in
reationshiptotheir respective Net Lifestyl es husinesses, the conplaining Dstributor shoud first report the
problemto his or her Sponsor who should reviewthe natter and try to resdve it wth the ather paty s ydine
sponsor . If the natter canat be resdved, it nust be reported inwiting to the Dstributor Services
Departnent at the Gnpany. The Dstributor Services Departnent wil reviewthe fact s and attenpt to reso ve
it. If itisna resdved, it wll bereferred tothe Dspute Resd uion Bard for find reviewand deternineti on

D spute Resol uti on Board

The purpose of the Dspute Resol ution Board is to: (1) reviewappeals of disciplinary sanctions; and (2
reviewnatters between Net Lifestyles Dstributors. Ater the response or settlenent instituted by Dstributor
Servi ces has been denied or otherw se remai ns unresol ved, the D spute Resol uti on Board revi ens evi dence,
deliberates, and responds to current out $ anding i ssues on a cd | ective basis.

ADstributor nay submt a witten request for a tel ephonic or inperson hearing wthin seven busi ness days
fromthe date of: (1) the witten notice by Nt Lifestyles of dscipinay action, o (2 the witten decision o
Dstributor Services regarding disputes between Distributors. Al conmuni cation wth Net Lifestyles and the
Dstributor seeking resd ution of a dispute nust be inwiting It is wthinthe DB s dscretion wether aclam
is accepted for review. |If the OB agrees to reviewthe natter, it shdl schedde a hearing wthin thirty days o
receipt o the Dstributor’s witten request. Al evidence (e.g., docunents, etibits, ec) tha aDstribua
desires to have considered by the OB nust be submitted to Net Lifestyles no later than seven busi ness
days before the date of the hearing. The Distributor shal bear dl of the expenses rdated to his or her atten-
dance and the attendance of any wtnesses he or she desires to be present at the hearing. The decisi on of
the Dspute Resol ution Board wil be final and subject to no further review During the pendency of the claim
before the ORB the Dstributor vaives his or her right to pursue arbitration or any other renedy.

Fol lowng i ssuance of a sanction, the disciplined Dstributor nay appeal the sanction to the Dspute

Resol ution Board ("ORB'). Distributor’s appeal nust be in witing and recei ved by the Gnpany wthin 15
days fromthe date of Net Lifestyles' cancelation natice. If the appeal is nat received by Nt Lifestyles wthin
the 15 day period, the saction wll be find. The Dstributor nust submt all supporting docunent etion wth his
o her appeal correspondence. If the Dstributor files atindly appea of cancellation, the ORBwll reviewand
reconsi der the cancellaion, comsider any other goporopriate action, and natify the Dstributor inwiting of its
deci si on.

Abitration

Ay controversy or claimarising out of or relating to the Agreenent, or the breach thereof, shall be
settled by arbitration admnistered by the Arerican Abitration Association under its Cormerci al
Abitration Riles, and judgnent on the award rendered by the arbitrator nay be entered in any court
having jurisdiction thereof. If a Dstributor files a clampay periods; or counterclai magai nst Net
Lifestyles, he or she nay only do so on an individual basis and not wth any other Dstributor or as
part of aclass or consolidated action. Dstribuasvave dl rigtstotrid byjuy o toay cout. Al ab -
tration proceedings shall be heldinthe Gty of Ninneapdis, Ninnesat a, uless the lans of the state in vhich
aDstribuor resides eqressly require the goaication of its laws, inwich case the arbitration shdl be hddin
thecgpitd o thet st e There shall be one arbitrator, an attorney a law, wo shal have expertise in busi -
ness lawtransactions wth a strong preference being an attorney knowedgeabl e in the direct selling industry,
sel ected fromthe panel which the Anerican Abitration Panel provides. Bach party tothe arhitraion shdl be
resposible far its own cost's and experses of arhitration, includng legd and filing fees. The decision of the
ahitrator shdl be find ad bindng on the parties and nay, if necessary, be reduced to a judgnent in any
court of conpetert jurisdction This agreenent to arhitration shall survive any termination or expiration of the
Agreenent. Nothing in these Riicies and Procedures shall prevent Net Lifestyles fromapplying to and
axanng fromay cout havingjuisdctionawit o atachnent, a tenporary injunction, prelimnary injunc-
tion, permarert inuction or ather relief avalade to safeguard and pratect Nt Lifestyles’ interest prior to,
dring o fdlowng the filing of any arbitration or ather proceedng or pending the rendition of a decision or
anard in connection wth any arbitration or other proceed ng.
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95

Governi ng Law, Jurisdiction and Venue

Jurisdiction and venue of any natter not subject to arbitration shal reside in Hnnepin Qunty, State o
Mnnesot a uless the lavws of the state inwich a Dstributor resides expressly require the godication of its
las. The Federal Ahitraion At shdl gwverndl maitesrdaingto abitraion The lawof the Stae o
Mnnesot a shdl govern dl other natters rdating to o arising framthe Agreenent unless the lavs of the st ae
inwvhichaDstribuor resides exressly require the goaicaion o its lavs.

SECTION 10 - ORDERI NG

10.1

10.2

10.3

10.4

Purchasing Net Lifestyl es Products

Each Dstributor should purchase his or her product s drectly fronmNet Lifestyles. If a Dstributor purcheses
product s fromanother Dstributor o any ather source, the purchasing Distributor wil not rece ve the persona
sales volune that is associated wth that purchase.

Gneral Qder Policies

O nail oders wthinvalid or incorrect paynent, Net Lifestyles will atenpt to cot act the Dstributar by
prone, andor nail totry tooddainanother paynent. If these attenpt s are unsuccessful af ter five varking
days the order wil be returned unprocessed. No CQD orders wll be accepted. Net Lifestyles naint ains no
nmni numorder requirenents. Qders for product s and sal es ai ds nay be conbi ned.

Shi ppi ng and Back Qder Policy

Nt Lifestyles wll nornally ship product s and sales aids wthin three days fromthe date on which it recei ves
an order. Nt Lifestyles wil eqedtiasly ship ay pat o an order curently in stock. If, hosever, an ordered
itemis out-of-stock, it wll be placed on back order and sert vihen Net Lifestyl es receives add tional invertory.
Dstributors wll be charged and gi ven Rersona Sal es Vol une on back ordered itens unl ess notified on the
invoice that the product has been discontinued Net Lifestyles wil notify Dstributors and Gistoners if itens
are back-ordered and are not expected to ship wthin 30 days fromthe date of the order. An estinated ship-
ping date wil also be provided Back ordered itens nay be cancel ed upon a Qustoner’s or Dstributor’s
request. Qustoners and Distributors nay request a refund, credit on account, or repl acenent nerchandi se
for cancel ed back orders. If arefundis requested, the Dstributor’s Rersond Sales Volune wll be decreased
by the anount of the refund in the nonth in which the refund is i ssued.

Qnfirmation of Qder

ADstributor and'or recipient of an order nust confirmthat the product recei ved natches the product |isted
ontheshippnginace adis free of danage Failure to notify Nt Lifestyles of any shipping di screpancy or
danage wthin thirty days of shipnent wil cancd a Dstributor’s right to request a correction

SECTI ON 11 - PAYMENT AND SHI PPI NG

111

112

113

114

Deposits

No noni es shoul d be paidto o accepted by a Dstributor for asde to a persond retail custoner except a
the tine of product delivery. Dstributors should not accept nonies fromret ail custoners to be hed far
dgosit inaticipaion o fuue ddiveies.

Ret ur ned Checks

Al checks returned by a Dstributor’s bank for insuf ficient funds wil be resuomtted for paynent. A $25. 00
returned check fee wil be charged to the account of the Dstributor. Ater receiving a returned check froma
custoner or a Distributor, al future arders most be paid by Gedit Grd, noney order or cashier’s check. Any
aut ¢ andi ng bal ance owed to Net Lifestyles by a Dstributor for NG checks and returned check fees wil be
w t hhel d from subsequent bonus and conmissi on checks.

Restrictions on Third Party Wse of Qredit Gards and Checking Account Access
Dstributors shall not permit other Dstributors or Gstoners to use his or her credt card, o pernit debit sto
their checking account's, to sponsor or to nake purchases fromthe conpany.

Sal es Taxes

In desiging the Net Lifestyles opportunity, one of our guiding phil osophies has been to free Dstributors from
as nay admnistrative, operational, and logistica tasks as possible. In dang so, Dstributars are free to con-
catrate onthose activities that drectly o fect their incones, nanely product sal es and custoner acqui sition.
To these ends, Nt Lifestyles relieves Distributars of the burdens of cdlecting ad remitting sdes t axes, filing
sdestax repart's, ad keeping recards rel ative to sa es t axes.
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B/virtled its business operations, Nt Lifestyles is required to charge sd es t axes on nost purchases of
tangble itens and cert @nirt angi bl es nade by Dstributors and Qustoners, and remit the t axes charged to
the respective st aes. Accordingly, Nt Lifestyles will cdlect adremt sdestaxes on behaf of Dstrilbuors,
based on the suggested retal price o the product s or sdes aids, accordng to aulicable t ax rates inthe
d$ae o province to which the shipnent is destined If a Dstributor has submitted, and Net Lifestyl es has
accepted, a current Sales Tax Exenption CGxrtificate and Sales Tax Registration License, sales t axes will nat
be added to the invaice and the responsibility of colecting and remtting sales t axes to the appropriate
athorities shdl be onthe Dstributor. Bxenption fromthe paynent of salestaxis apicade oy to arders
vhich are shipped to a state or province for which the proper t ax exenption papers have been filed and
accepted. Applicable sdes taxes wil be charged on orders that are drop-shipped to ancther st atel province.
Ay sades t ax exenption accepted by Net Lifestyles is not retroactive.

The t axahility of product s ad sdes t ax rates df fer by s de Addtiod |y, anincreasing nuniber of |oca taxes
(couty and city) are being initiated throughout the country. This codd resut inadspaity inwet Nt
Lifestyles charges a Distributor and vinat the Dstributor inturn can charge aretail custoner dependi ng upon
where the sale occurs. The df ference shoul d be brought to the attention of Net Lifestyles Dstributor Services
Departnert for adjustnent. Distributors nust provide date of sd e, state couty, dty adraed tax where
sdd tad real saes adthe anout of the addtiond tax die o credt de It istheresposibility of each
Dstributor to knowwhat product s et axable and at what rate. If you have questions regarding t axahility and
rates, cotact yor state or loca departnent of revenue for assi st ance.

SECTION 12 - INACTIM TY AND CANCELLATI ON

121

1231

Bfect of Gancellation

S long as a Dstributor remai ns active and conplies wth the terns of the I ndependent D stributor

Agreenent and these Rolicies and Procedures, Net Lifestyles shall pay conmaissions to such Dstributor in
accordance wth the Mrketing and Gnpensation AHan. ADstributor’s bonuses and conmissi ons constitute
the ertire cosideration far the Dstributar’s ef fat s in generating sdes ad d | activities rd ated to generaing
sades (including building a dowline organi zation). Followng a Dstributor’s nonrenevd of his or her

I ndependent D stributor Agreenert, cancellaion for inectivity, o vdutay o invdut ay cacdlaion o hs o
her Independent Dstributor Agreenent (all of these nethods are collectively referred to as "cancel l ati on'),
the forner Distributor shall have noright, title, damao interest to the narketing organi zation vhich he ar she
operated, or any conmission or bonus fromthe sal es generated by the organization. Dstributors vai ve any
adadl dans toproperty rigts in the dowline organi zation wiich they nay have. Followng a Dstributor’s
cancel lation of his or her Independent Distributor Agreenent, the forner Distributor shall not hdd hinse f or
herself aut as an Nt Lifestyles Dstribuar and shall nat have the right to sell Net Lifestyles product s o serv-
ics. ADstributor whose | ndependent Dstributor Agreenent is cancel ed shal | recei ve conmissi ons and
bonuses oy far the last ful pay period he or she was active prior to cancellation (less any anount s wihhel d
during an investigation preceding an invad unt ay cance | ati an).

I nvol unt ary Gancel | ation

ADstribka’s vidaion o awy o the terns o the Agreenent, including any anendnent s that nay be nade
by Nt Lifestylesinits sde dscretion, nay resut inawy o the sanctions listedin Sction 9.1, indudng the
invdut ary cancellation of his or her Independent Distributor Agreenent. Gancel lation shall be ef fective on
the date on vhich witten natice is nailed, return receipt requested, to the Dstributor’s last known address, or
wen the Dstributor receives actual natice of cancellation, whichever occurs first.

Vol unt ary Gancel | ation

A patidpant inthis netvork narketing plan has aright to cance at any tine, regard ess of reason.
Gancel | ation nust be submitted in witing to the conpary & its principa business address. The witten natice
nust include the Dstributor’s signature, printed nane, address, and Dstributor 1.0 Ninfer .

Non- r enewal
ADstributor nay aso vaut arily cancd his o her Independent Distributor Agreenent by failing to renewthe
Agreenent on its amiversary date.
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SECTION 13 - DEFIN TIONS

Active Qustoner
A Qustoner who purchases any Net Lifestyles services or product s for the subject ca endar nonth.

Active Dstributor
ADstributor who satisfies the minimimPRersonal Sales Vol une requirenent s, as set fathinthe Nt Lifestyles
M keting and Gnpensation Han, to ensure that he or she is eligible to recei ve bonuses and conmissi ons.

Active Rank

The term”active rak' refers the curent rank of a Dstributor, as determined by the Net Lifestyles Mrketing and
npensation Aan, for any calendar nonth. To be considered "active' rdative to a paticdar rak, a Dstributor nost
neet the criteria set forthinthe Nt Lifestyles Mrketing and Ginpensation Ran for his or her respective rank. (See
the definition of "Rank" bel ow)

Agr eenent

The contract between the npany and each Distributor includes the Independent Dstributor Application and
Agreenent, the Net Lifestyles Policies and Procedures, the Net Lifestyl es Mrketing and Gnpensation Han, and the
Business Etity Form(were appropriate), al intheir curent fomand as anended by Net Lifestyles inits sde dscre-
tiom These docunents are cdlectivey referred to as the "Agreenant . ™

Cancel
The termnation of a Dstributor’s business. Gancel lation nay be either vo ut ary, indut ary, through non-reneval or
iredivity.

Cormi ssi onabl e Product s/ Servi ces
Al Nt Lifestyles product s and servi ces on whi ch conmissi ons and bonuses are pad Statea Kts and sales aids are
not conmssi onabl e product s

Co mpany
The term"Conpany” as it is used throughout the Agreenent neans Net Lifestyles, Inc.

Downl i ne
See "Mrketing Ggani zati on" bel ow.

Downl i ne Activity Report

Anonthly report generated by Net Lifestyles that provides critica dat ardaingtotheidatities o Dstribuas, sdes
infornation, and enrd I nent activity of each Dstributar’s Mrketing Qganization. This report cont ains confidential and
trade secret infornationvhichis proriet ay to Nt Lifestyles.

Downl i ne Leg
Each one of the individual s sponsored i nmedi atel y underneath you and their respective narketing organi zations repre-
sents one "leg' in your narketing organi zation

End Consuner
A person vho purchases Net Lifestyl es product s for the purpose of personal |y consuning themrather than for resale to
soneone el se.

Generation

The term”generation’ refers to the position a Ntiona Vice Residet hdds rel ative to another Nationa Vice Resident
intheupine or dowline Hence, a Ntionad Vice President nay have any nunier of “"generations" of National Viee
President as in the exanpl e bel ow Afirst generation Ntiond Vice Residet nay be severa levels of Dstributors
doninadowline "Levd" refers tothe position relative to sponsor order. "Generations" are dynamic and are based
onquaificaion vihereas level s are st dic

NVP "X

Dstribua

NVP"A Frst generation to NP "X
Dstribua

Dstribua

NVP "B Second generation to NWP "X

Goup Sal es Vol une
The conmissi onabl e val ue of Net Lifestyles product s generated by a Dstributor’s Mrketing Qganization. (Dstributor
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| mredi at e Househol d
Heads of househol d and dependent family nenbers residing in the sane house.

Level

The layers of dowline Qustoners and Dstributors in a particdar Dstributor’s Mrketing Qganization. This termrefers
totherdaiashpd aDstribuo rdaivetoapaticda ylire Dstributar, determined by the nunber of Dstributors
between themwho are related by sponsorship. For exanple, if Asponsors B who sponsors G who sponsors D who
sponsors E then Eis on Asfauthled.

Mrketing Qgani zation
The Qustoners and D stributors sponsored bel ow a paticda Dstribuar .

Oficia Net Lifestyles Mterial
Literature, audo or video t apes, and other naterias devel oped, printed, pudished and distributed by Net Lifestyles to
Dstribuars.

Personal Producti on
Mwvi ng product to an end consuner for personal use.

Personal Sal es Vol une (PSV)
The conmissi onabl e val ue of services and product s sold in a calendar nonth: (1) by the Gnpay to a Dstribuor;
and (2) by the Gonpany to the Dstributor’s persona |y sponsored Gistoners.

Rank
The "title" that a Dstributor has achieved pursuant to the Net Lifestyles Mrketing and Gnpensati on A an.

Recrui t

For purposes of Net Lifestyles’ Qnflict of Interest Riicy (Section 4.7), the term"recruit” neans actud o attenpted
gidtation, enrolnent, encouragenent, or ef fort toinfluence in any aher vay, ether drectly o thraugh athird paty,
another Net Lifestyles Dstributor or Qustoner to sponsor or patidpate in another multilevel narketing, network nar -
keting or direct sdes opportunity. This conduct constitutes recruiting even if the Dstributor’s actions are in response to
an inquiry nade by another Dstributor or Qustoner.

Resal abl e

Product s and sal es aids shall be deened "resalabl €' if each of the fdlowng elenent sis saisfied 1) they ae
unopened and unused; 2) packaging and | abeling has not been altered or danaged; 3) the product and packagi ng are
inaconditionsuchtha it is acomercialy reasondd e practice ithin the trade to sel the nerchandse a ful price 4)
product s are returned to Net Lifestyles wthin one year fromthe date of purchase; 5) the product expiration date has
nat e apsed; and 6) the product cont ains curent Nt Lifestyles labding Aw nerchandse thet is clearly idetified a
the tine of sde as noretunable, discotinued, or as a seasond item shall not be resa abd e

Ret ai | Qust oner
M individua who purchases Net Lifestyl es product s froma Dstributor.

Retdl Rdit
The dif ference between the viholesal e price of products adtheretal price a Dstrilbuor recaeives far product s when
they are resd d.

Sponsor

ADstributor who errdlls a Qustoner or another Dstributor into the Gnpany, adis listed as the Sponsor on the
I ndependent D stributor Application and Agreenent. The act of enrdling others and trai ning themto becone
Dstribuors is cdled "sposoring "

Starter Kt
Aselection of Net Lifestyles training naterials and busi ness support literature that each new I ndependent Mrketi ng
Dstributor -- isrequred to QRnay purchase --. The Starter Kt is sddto Dstribuors a the Gnpany s cost.

Suggested Retal Rice (S99

The price at vhich Net Lifestyl es suggest s Dstrilutars sdl apaticda prodect o servicetoretail custoners.
Notwthst anding the SRP, Dstributors are dvays free toresell Nt Lifestyles product s or services a any price they
choose. Distributors nay not alter the prices of product s or services that Net Lifestyles sels directly to Gstoners.
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Wline

This termrefers to the Dstributor o Dstributors above a particua Dstributor ina sposashipline ptothe
Company. Qxwversely st aed it istheline of sposars tha lirks ay particudar Dstributor to the Gnpany.

D

Pofit Generating Activities

With Net Lifestyles there are oy a fewactivities that add a profit to your business and put noney in your
pocket. W cal them"R&As", aherwse known as profit generating activities. These activities are found on
your PGAR  The nost inport ant action you can do today is one that wil pay you. Qhee you ve cont acted
everyone on day one, shown themthe present ation on day two, and foll oned up wth themon day three, the
last thing you vt to do nowis stop.  You nust continue to do those sane actions again and again. ke
your capita fromday two and three and begin filling the pipeline, conpleting the process, and tracki ng your
agivities

@l lect Mre Gpitad

Wse the nenory jogger to hel p you think of nore peopl e you know Youll dsovat torefer tothe ydlow
pages and al phabet to continue building your capita list a al tines. Bvery tine you neet soneone ask for a
busi ness card or phone nuniber so that you can add themto your |ist.

Inthis industry as in al nainstreamindustries you can keep your business going as | ong as you have capit &
Therefore neeting new peopl e and naking friends is sonething you vant to nake a habit. This wll erich
your lifeinnare vays then just finacidly.

Wo do you knowthat’s a professional ...

Ahlete, speaker, tramg, coech imstructor, pilat, surgeon, pharnacist, dentist, designer, nuritioist, anesthe -
ic wite, acta/actress, singer, band nenber, podarist, stock broker, filmdreda, heavy equi pnent opera-
to, engineer, fishernan, hutter, harse traner, cowboy, rancher, farner, insurance ad uster, supervisor,
atique ded er, labtecmidan restaurant owner, lifeguard, pronoter, nanager, atist, actioesr, gartnent
|ocator, dancer, atarnegy, saes person?

Track Your Activities
A the end of the day you wil vat tolog dl yor Rdfit Grerating Activitiesinyowr PR This wll keep
you on track and hel p you in acconplishing all your goals.

Run The Cal cul at or

Nowthat you ve conpl eted the process for building a Net Lifestyles business for a veek it’s very inport art
that you enter dl the corect datainthe cacuator and run the nunbers. This is the nost accurate vay for
you to see what produces the best results The systemto success wth Net Lifestyles, Inc. is sinple, but you
nust use this tracking nethod to keep you on t aget. Take this tine and run the calcu ator!

20



